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30 Day Social Networking Blueprint 
 

When social networking sites were established, it created a way for ordinary people to 
network and communicate about their common interests. Rather than only being 
allowed to visit websites and leave comments, a whole new world was opened up to the 
consumer.  
 
As a niche leader, you want to immerse yourself into the social networking scene online 
so that you can not only help guide people to success with their goals, but also be able 
to better understand their needs.  
 
Social networking sites, whether they’re built on a format foundation of text, video, 
images or audio, provide you with an easy way to spread awareness of your brand, get 
traffic to your site for list building, and convert followers into buyers – and the 30 day 
blueprint below can help you do that.  
 

Day 1: Pick Your Branding for Socialization 
 
Before you start engaging with others, you need to have a brand envisioned to 
represent you on these platforms. You want it to be uniform across all sites so that 
you’re easily recognizable.  
 
Think of how you want to brand your business in terms of what you’ll be helping people 
with, like weight loss for those over 40, how you want to be branded (by a business 
name or your name), and with what graphic representation.  
 

Day 2: Know What You're Targeting with Your Efforts 
 
You never want to wake up one day and start posting on social sites without a clear 
plan of action. The first thing you want to do is set some goals so that you can 
periodically look at your efforts and see if your plan is working.  
 
What is it you want to achieve with social networking – more subscribers, more profits, 
more exposure as a niche leader? Don’t just be vague about it. Set some solid 
numbers, like growing your list by 500 subscribers in 30 days.  
 

Day 3: Hire a Pro or Make Your Own Profile Graphics 
 
For your branding, in addition to your account names on social media, you also need to 
have professional graphics that are the same for every platform. Some people feel 
comfortable designing these themselves. 
 
If you aren’t adept at creating things like headers and logos, then you may want to enlist 
the help of a graphic designer who works as a freelancer on Fiverr or UpWork. They 
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can create things like headers for your YouTube channel, Facebook group or page, and 
more.  
 

Day 4: Brainstorm Your Exact Demographic Audience 
 
In order to get your message across, you can’t just talk to anyone and everyone on 
social media. Your content needs to be targeted to the exact demographic you want to 
reach.  
 
This can be done by brainstorming one or more avatars. These show you the specific 
features of your target audience. Are they men or women? What age group? What are 
their finances like? What are their most pressing pain points? 
 

Day 5: Conduct Keyword Research and Hunt Down Hashtags 
 
One way people find the content and posts they want to see on social networking sites 
is through the use of hashtags. Hashtags are keywords and phrases with a pound sign 
before them like this: #weightloss. 
 
You want to spend today gathering both a list of keywords from free or paid tools and a 
list of hashtags that your social media followers might be using. Have these handy and 
use only the most relevant ones whenever you post to social media platforms where 
they’re used. 
 
Facebook, for example, doesn’t really have a lot of hashtag usage, while Instagram and 
TikTok do. So be selective about when and where you use them, as well as which ones 
you use.  
 

Day 6: Pinpoint Where Your Audience Is Prevalent 
 
Not every social media site or app is going to be right for you. It may be that the 
audience you’re targeting doesn’t have a huge presence there. Or, it might be that the 
platform is built on a media format you don’t feel comfortable with yet.  
 
Regardless, go the various platforms and see what kind of volume there is for 
discussions about your niche. You can search for accounts and posts based on 
keywords and hashtags and get an idea of how much buzz there is. 
 
You want to focus your efforts on places where there’s a thriving conversation, not 
where it’s hit or miss or lacking in any conversations about your niche at all. Don’t try to 
build on nothing.  
 

Day 7: Use Facebook to Your Advantage 
 
Facebook is still one of the largest social networking platforms in existence, so you 
definitely want to go there and see if your niche is a good fit. If it is, create a profile (if 



4 

 

Musthavesolutions.com-4 

 

you don’t already have one) as well as a page for your brand and a group housed 
around your topic.  
 

Day 8: Start a Video Channel on YouTube 
 
Even if you’re not quite ready to create videos, go ahead and register an account on 
YouTube. It has a reach unlike any other social platform, and many consumers go here 
before even going to Google to search for answers.  
 
You can use screen capture tools like Camtasia or CamStudio to record your screen if 
you want to make videos using slide presentations or show people how to do something 
online.  
 

Day 9: Stake Claim to an Instagram Account for Your Niche 
 
While Instagram is something thought of as a fashion and aesthetic social media 
platform, it has a wide variety of niche topics there. You can also use video and images, 
not just static images.  
 
Grab your profile here for your brand begin posting about your niche. Even if it’s 
motivational posters, or shots of infographics, that could be enough to help you reach 
your target audience.  
 

Day 10: Create Niche Boards on a Pinterest Profile 
 
Set up your Pinterest profile today. Many target audiences have pin boards here where 
they carefully organize and share their favorite finds. You want to have your own boards 
that people can see and select pins from, and also consider joining group boards, too. 
 
With group boards, you’re collaborating with other niche marketers to help consumers 
find good information. Take posts from your blog, create a pin image on Canva and 
upload it to the boards to help you with traffic and sales.  
 

Day 11: Get Your Brand on TikTok 
 
If you want to learn how to wield the power of short form videos, using TikTok will help 
you do that. This social media app is exploding in popularity with men and women of all 
ages and in many different niches. 
 
You can use hashtags and short 15 second or longer videos to reach your audience, so 
go claim your brand profile there today. You don’t have to go with a business account, 
either. Just upload a profile picture and start recording and sharing! 
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Day 12: Figure Out an Effective Branding Message 
 
Before you start posting anywhere regularly, you want to map out a plan of what you 
want to share. Will it be tips or strategies? Motivation and inspiration? Are you going to 
educate or entertain your audience? 
 
Maybe a little of all of those options. Just make sure your message and ideas aren’t 
scattered all over the place. For example, you want to rotate topics so that your account 
isn’t known for just one thing (unless you want it to be).  
 
Figure out the style and tone you want to use to reach your audience, not just the topic 
you plan to create content about. You might be serious and motivational or the kind of 
leader to kick their butt into gear.  
 

Day 13: Time Your Posts Just Right 
 
Timing is everything on social media. While people might sneak onto the platforms while 
at work, the majority have longer blocks of time when they get online and read and 
share information. 
 
You will be able to see from analytics when your audience is reading, watching and 
engaging with your posts. It might be 5-8 PM or even 9-11 AM. It’s good to post during 
those active times so it shows up in their feed as new content.  
 

Day 14: Test a Variety of Content Styles 
 
You may not know yet what kind of content your audience will respond best to. Try out a 
few different types of posts. Some might be serious and long, emotional and personal 
posts. 
 
Others might be short and sweet – humorous or thought-provoking. Think about style 
and tone, length of content (whether it’s text or video), and see what kind of reaction 
you get from your followers.  
 

Day 15: Pay Attention to How Your Audience Reacts 
 
Today, you want to go back to previous content you’ve shared on social media and see 
which ones garnered any kind of reaction from your audience. Engagement can be 
commentary, too – but you’re also looking for likes, frowns or angry emojis, and shares 
to other people.  
 
Depending on the platform, you’re going to see how the reaction aligns with the people 
viewing your content. You might see that women hated your message, while men 
approved – or a certain age group shared it with others, so check your analytics 
frequently.  
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Day 16: Give a Strong Call to Action About Sharing 
 
On social media, your content will be consumed and likely give the reader or viewer 
something to think about. But you want to go one step further. On most (if not all) of 
your posts, make sure you give your followers a call to action about specifically sharing 
your content. 
 
On social networking platforms, your content has the ability to go viral, so you want to 
give it a chance to do just that. Most people will consume content and enjoy it or agree 
with it, but forget about sharing it, so a gentle nudge in that direction can work in your 
favor. 
 

Day 17: Build a List from Your Social Media Efforts 
 
List building from social media accounts is actually fairly easy to do. You’ll be sharing 
such good, free and valuable information that alerting people to an additional freebie 
download won’t be hard. 
 
Now if you don’t prove your worth on social media, then you might have a harder time 
convincing people to hand over their contact details. Make sure that your profile bio 
includes a link directly to your lead magnet page.  
 

Day 18: Monetize Your Social Networking Posts 
 
Using social media is a great way to build your brand at no cost to you. But you can also 
earn money from your online social content efforts. You can use these profiles to let 
people know whenever you have a course or product for sale. 
 
You can promote as an affiliate (and some platforms are easier than others to promote 
on with affiliate links). Use your content strategically and don’t just spam followers with 
offers.  
 
Offer genuine help and leave a trail of where they can get more value from you. You 
can also monetize your profile itself, getting paid by the platform for a certain number of 
views if you build up to that point.  
 

Day 19: Give Your Followers Specific Instructions 
 
Your call to action doesn’t have to be about sharing the content. It can be anything that 
benefits you in terms of having your followers engage with what you’ve published. You 
might ask a question for them to answer in the comments section.  
 
You might even ask for the sale if you’re selling or promoting something you feel will 
benefit them. The key is to specify what they should do after they consume your 
content. 
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Day 20: Have a Schedule for Your Social Media Content 
 
Because of the number of social media platforms you can be on, paired with the 
responsibility of coming up with good content to share, you may have a hard time 
managing all of your scheduling with it. 
 
Start by focusing on the most effective social platforms where you have a large 
audience and potential for success. Create a calendar of topics and dates when you’ll 
be sharing content, and when. 
 
That way, you can have everything ready to go ahead of time. You can create it in 
batches or even outsource certain elements, like the graphics creation, to help you post 
more often.  
 

Day 21: Give Old Content a Fresh Start Elsewhere 
 
If you are finding yourself strapped for enough time to work on all of the social 
networking sites, try repurposing what you’ve already created to cut down on the 
content creation burden. 
 
Take longer pieces of content from your blog and share a section of it to Facebook. 
Turn a tip post into an infographic for Pinterest. Extract a minute of a YouTube video 
and put it on TikTok.  
 

Day 22: Engage in Collaborations with Fellow Marketers 
 
Collaborations are an exciting and lucrative partnership when you find someone on 
social media to pair up with in your niche. Collaborations can be formed for events, 
product creation or any other number of reasons.  
 
You might be approached by others for a collaboration, or you can form one yourself 
with one or more influencers who have a wide reach in your niche. To benefit you with 
list-building, try to find someone who has a large audience.  
 

Day 23: Keep an Eye on New Perks and Privileges 
 
It seems as if social networking sites are constantly evolving. Not only are there new 
rules, but there are also new features and benefits or perks being released. For 
example, on TikTok, you can go live once you have 1,000 followers.  
 
You want to watch for features being released on different platforms and leverage the 
opportunity to use them as soon as possible. This will help you gain a wider audience 
and more attention for your content.  
 
 
 



8 

 

Musthavesolutions.com-8 

 

Day 24: Shout Out Those Who Engage with You 
 
Having followers on social media is a real honor. There’s so much noise and so many 
competitors, that when someone gives you their attention, it should be appreciated. One 
thing you want to do is frequently create content that is an engaging piece with one of 
your followers. 
 
So for example, if you make a short video on TikTok or post on Facebook and someone 
makes a great point or asks a question, you can then create another piece the next day 
and highlight their comment and discuss it, making sure to thank them in the process.  
 

Day 25: Be a Sleuth to See What You Could Do Better 
 
No one is perfect. Whenever you start creating content, you’re going to see things you 
should have done differently, or better. You always want to be learning from your 
mistakes – and while part of that will happen when you see your analytics, you’ll also 
learn by watching your competitors.  
 
The competition’s content can show you alternative ways to get your message out. Of 
course, you don’t want to become a cookie cutter copycat of someone else. But you can 
watch and learn if you see strategies on social media that are highly effective.  
 

Day 26: Dip Your Toe in the Paid Ad Options 
 
Most, if not all social networking sites have some sort of paid ads you can run on their 
platform. You never want to start investing in paid ads unless you can afford to lose 
money as you learn. 
 
Go through one of the most effective social sites for you and learn how their paid ads 
work, starting off with a very small investment if you want to go this route. See how it 
pays off and if it does well, you can invest more into it.  
 

Day 27: Leverage Little Snippets of Video to Your Advantage 
 
On TikTok and some other sites, you can run little snippets of videos as part of your 
content strategy. These can be anywhere from 15 seconds to three minutes. It’s not as 
easy as it sounds to create smaller content. 
 
You have to come up with a message that can be shared in a very short amount of time, 
including a call to action that helps you achieve some sort of goal with your short form 
video.  
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Day 28: Don't Forget Your Customer Service Etiquette 
 
Today, log into your social media profiles and look for comments and queries others 
have made of you that you haven’t yet replied to. These might be comments on your 
content or private messages sent to your inbox. 
 
Many people will ask questions and test your responsiveness on social media rather 
than email you direct or go through your help desk on your site, so make sure you stay 
attentive to their needs.  
 

Day 29: Report Accounts Trying to Siphon Your Audience 
 
It’s an unfortunate part of being on social media that eventually, someone will see your 
following and success and try to steal your identity (and audience) by creating a knock 
off account. 
 
On some platforms, like Facebook, they may take your pictures and name their account 
the exact same as yours, even going so far as to send friend requests to your friends. 
On other social media, they may make similar account names and try to pretend they’re 
you. 
 
Make sure you keep an eye out for imposters and report their account as soon as 
possible. You also want to make an announcement that there’s a fake account to warn 
your followers about who is real.  
 

Day 30: Keep an Eye on New Social Sites to Join 
 
Not only will features keep changing, along with rules, but you’ll also see new social 
sites pop up on your radar, and you can get in on the ground floor, capture the lion’s 
share of the target audience.  
 
Watch for different social platforms based on text, images, videos and even audio. 
There are now social platforms like ClubHouse that are based on audio discussions, so 
stay tuned in to what’s coming so you can get pre-registered and approved early on.  
 


